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GREEN BUSINESS
IS GOOD BUSINESS
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expert John Wiebe weighs in: Why BC Industry leads the way in
managing the three pillars of Sustainability: Economy, Community and Environment
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The new
colour
of colour

Abundant • Renewable • Recyclable • Environmentally friendly

www.fpinnovations.ca

Creating business
opportunities for companies
who see things differently.
The result of many years of research, nanocrystalline cellulose is a
nanomaterial extracted from wood fibres. It can be made into films
that are flexible, strong and easy to handle. The iridescent properties
and colour of these films can be finely tuned, making it possible to
revolutionize a wide range of applications.
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greening your
business
Why implementing a
plan for environmentally friendly business
operation is a smart
investment.

“environment and
economy have to work
hand in hand. We have
to be working together
towards win-win
solutions rather than
confrontations.”
the sustainable flow
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A powerful force
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What measures are taken to protect bc’s
water bodies?

the beneﬁts of integrating renewable energy.

CloSe to home
A mother grizzly watches over
her cubs in the great bear rainforest. green business practices can help safeguard the future of b.C.’s ecological assets
and the communities and economies that depend on them.
Photo: andrEw s. wrIGht / wwF-canada

“Going green” may be a commonly-used buzz phrase, but big
businesses are increasingly finding the value to investing in
sustainable initiatives.

Going green is good
for business

Y

ou can’t make juice or
grow tomatoes without water. You can’t
sell paper or lumber if
you don’t have trees.
You can’t produce fish
burgers without healthy seas, or salmon steaks without healthy rivers. In other words,the long-term
sustainability of our ecosystems is tied
to the long-term sustainability of resources and business profits.

taking the
sustainable approach
Going green does require an investment of time and money and it’s a journey that the corporate sector is just beginning. In British Columbia, more and
more businesses are embarking on this
journey by taking a different look at
their impact on the environment and
the communities in which they work.
The bottom line is one reason: companies are discovering that better energy
eﬃciency cuts costs as well as greenhouse gas emissions. But there is a deeper business case to be made for going
green.
Companies are learning that the
risks and benefits associated with sus-

tainable practices are about much more than reducing carbon footprint. The
quantity and quality of water a company takes from, and returns to, a local river has impacts for a company’s supply
chain, as well as for its labour force and
the environment. The biodiversity that
sustains seafood, forests, rivers and other “natural capital” also provides for the
renewed supply of raw materials. Industrial noise in our oceans poses a risk to
the marine life that contributes significantly to our provincial economy.
There is also a reputational risk to
doing the wrong thing. Consumers are
becoming more educated and more environmentally aware. Companies no
longer just sell a product—they sell all
the ingredients and the manufacturing
practices of that product. Global consumer campaigns show that no matter
where your factory is located or whose natural resources are being affected,
customers are demanding higher accountability.

there are unanticipated
benefits for companies
who go green.
By attending to trends in sustainability, businesses can stay open to new ide-

Darcy Dobell
vice president, WWF paciﬁc region

MY BesT TiPs
make an impact
■■Assess what’s out there and use the
lessons and benchmarks of leaders to
build upon what you learn. For small
companies with fewer resources, there
are lots of good toolkits available.
■■Find sources you can trust. Look for
sources that combine academic rigour
with real business and environmental
experience.
■■Work with environmental organizations that can help you develop
strategies.
■■Learn more about transformative business commitments and case studies of conservation success at
wwf.ca/business.

sustAiNAbility
3rd editioN, mArch 2012

as and unexpected collaborations. They
can cultivate an innovative environment that attracts and retains talented employees who feel passionate about, and
are engaged in making a difference. As
responsible green citizens, companies
can inspire good will in the communities that sustain their operations. They
can also be ready to respond to new
green markets that will grow with increasing public awareness.
Adapting to green practices can be a
lot of work—but there’s no better place
than BC.
In BC,we have the three C’s—commitment, contentment and connection—
needed to lead the way on sustainability.
With one of the greenest cities in North
America, we have tremendous commitment for the support of green initiatives
through incentives, infrastructure and
policies.British Columbians have a high
level of lifestyle contentment and our
love of the great outdoors means we’re
inclined to support businesses that safeguard our ecosystems. As a coastal
province,we’re connected by trade links
and intercultural ties to a larger global
community—positioning BC to be a Canadian leader in green business models
for the future.

the neighbourhood approach
When it comes to cities leading
the way in sustainable living,
Vancouver is at the forefront.
But sustainability experts and local
politicians warn that instead of resting on our laurels, it’s important to
continue to set an example of how a
sustainable city thrives.
Former BC Premier Mike Harcourt
is the chairman of QUEST a network
of organizations that work towards
making Canada a leader in integrated energy solutions. The self-proclaimed “sustainability warrior”
thinks Vancouver is extremely considerate when it comes to conserving the environment, and has been
that way for as long as he can remember. But, he stresses that more
can always be done.

A fresh perspective
Harcourt says the key is to rethink
how communities are built.
What doesn’t work in a sustaina-

that rely on SUVs as their main form
of transportation are an example.
“The old urban model has been
harmful to the quality of life that
people lead in terms of the commute and the big houses, expensive car
payments and the overuse of energy,” he says. “We need to rethink the
dumb urban model we’ve been working on and change to a smart sustainable community model.”

A neighbourhood effort

“the old urban
model has been
harmful to the
quality of life that
people lead...”
ble community? Sprawling suburbs
populated by single-family houses

Sadhu Johnston, deputy city manager
with the City of Vancouver, says the role
of Vancouver is to “lead by example and
improve our own practices.”
One such example of this is a pilot
compost project in the Riley Park and
Sunset neighbourhood. Participants
have their organics waste picked up
weekly, while solid waste is collected
every other week. It’s an effort that encourages residents to compost more so
they reduce their total waste.
“The key is to try more and more

to look at the things we do to achieve multiple objectives,” he says. “To
help shape the building of our city, to
help increase density and particularly to help increase density around
transit stops.”
Johnston says it’s not only decisions made by bureaucrats that help
make change.
“Residents are becoming more
aware of these issues and the opportunities that they can have to have
an impact on this,” he says.
Harcourt agrees, but adds that it’s
essential that Vancouver continue
on its path of leadership.
“We’ve been on the forefront of livability,” he says. “Now we’ve got to
get out onto the forefront of that and
become one of the most sustainable
cities in the world.”
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Sustainable strategies
Corporate, social and environmental
responsibility can be a driver of overall financial performance, both from
risk and opportunity perspectives. As
you build your strategy, consider the
following:

build a strategy that reflects
core impacts and priorities of
your company
■■ business benefit: This will help
you address most material issues that
resonate with stakeholders, and help
you stay focused.

understand cost savings
potential and benefit to the
bottom line
■■ business benefit: This will help
to develop an internal business case to get your sustainability plan “off
the ground”.

frequently engage with key
stakeholders and build
strategic partnerships
■■ business benefit: This will help
you gain the social license to operate and develop new opportunities as
well as avoid reputational and
operationa risks.

elIAnnA leV

courtesy of canadian business for

editorial@mediaplanet.com

social responsibility

AN iNdepeNdeNt sectioN by mediAplANet to the vANcouver suN

mArch 2012 · 3

insiGHt

brIDgIng the gAP: fraser Valley biogas facility converts methane produced by landfills to conventioanl natural gas.

Photo:FortIs Bc

WASTE NOT: CREATING
NEW FUEL POSSIBILITIES
reNewABLe OPTiONs
bridging the gap between
biomass and fuel is a key step in
developing more sustainable
fuel sources and creating new
revenue streams.
For a society that produces as much
waste as we do, utilizing that waste to
create biofuels is looking to be an economically viable option for weaning us off
fossil fuels.
Catalyst Power is a company that focuses on using a process called anaerobic digestion to capture methane from
organic waste and convert it to natural gas for use in homes. Founder Chris

Bush says the process is likely the keystone to finding an alternative to fossil
fuels.
“I think it is the intelligent transition
fuel into a green economy as a green power source,” he says. Catalyst has paved
the way by building the first anaerobic
digester for agriculture in BC and the
first biomethane to pipeline facility in
North America. “It’s the cleanest of all
the fossil fuels by a long shot and with
the pricing the way it is,it’s radically less
expensive and we’ve got it locally.”

breaking it down
Anaerobic digestion is a process whereby bacteria and organic waste are left to decompose in enclosed silos with the ab-

sence of oxygen, generating a different form of natural gas than
conventional natural gas.
The process has been used in some
way or another since the 1880s but
in regards for biomethane, it is still
fresh-faced when it comes to playing
its role as a fuel.
“There was literally no policy
(when we started) and the policy
now is still emerging—we were moving forward on construction even
prior to the utility commissioner
approving it,” says Bush, adding that
he had unwavering faith in its eventual use as a fuel and economic viability. “Anaerobic digestion as a technology is necessary if we want to have sustainable agriculture.”

A renewable approach
Recently, energy company FortisBC has
turned towards methane produced by
landfills (which use a similar system
with dirt rather than a silo) and anaerobic digesters to produce what it calls
“renewable natural gas.”
The company buys the biomethane
and purifies it by removing any harmful
or unnecessary gases.
“There’s really no magic or chemicals involved” says Scott Gramm, business development manager for FortisBC.
“You’re just pulling out the nasty stuff
that could be harmful you don’t want
burning in peoples homes and you’re removing gases that really don’t burn so
they don’t add a heating value.”
The gas is then combined with natu-

ral gas and sold to residences and businesses that want a more sustainable alternative to natural gas.
Bush says he hopes that biogas will
play a role in a more holistic approach to
sustainability.
He envisions buildings utilizing biofuel generated from the process in natural gas form for heating and electricity,
which is then used in a cyclical fashion
to power electrical cars. It’s an ambitious view but not too far off.
“We’re shooting for zero waste, that’s
a good way to get to zero waste in energy
utilization.”

Renewable natural gas
It’s naturally better for business

“We signed up for renewable natural
gas because it’s good for the
environment and good for business.”
FortisBC Green Leader, Morten Schroder,
VP Operations, British Columbia,
Van Houtte Coffee Services

Companies like B.C.’s Van Houtte Coffee Services want to be a part of
green-minded initiatives. That’s why they signed up for FortisBC’s
renewable natural gas, a carbon neutral source of energy—derived
from local organic waste. It’s naturally better for the environment, so
customers will love you for it. And that is ultimately good for business.
Your organization can be a Green Leader too. Visit fortisbc.com/rng.

*FortisBC’s renewable natural gas has been designated as carbon neutral in B.C. by Offsetters.
FortisBC Energy Inc., FortisBC Energy (Vancouver Island) Inc. and FortisBC Energy (Whistler) Inc. do business as FortisBC. The companies are indirect,
wholly owned subsidiaries of Fortis Inc. FortisBC uses the FortisBC Energy name and logo under license from Fortis Inc. (12-011.24 02/2012)

Andrew SeAle
editorial@mediaplanet.com
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rail: exploring a
sustainable option
■■It’s been 175 years since industrious
brewer John Molson financed Canada’s
first railway, so it’s quite fitting that industry is helping give way to what some
call the “second Golden Age of Rail”.
The Champlain and St. Lawrence
Railroad, which launched in June 1836,
was originally set up for Molson freight
trains to deliver supplies to the brewer.
The addition of the railway in British North America helped foster the
age of rail according to Bruce Burrows,
vice president of public and corporate
affairs for the Railway Association of
Canada (RAC).
“By the 1880’s we were into what was
euphemistically called the golden age
of railroad, which lasted up until the
end of the Second World War,” say Burrows.
But in light of the industrial boom
associated with the war and the viability of commercial airlines, Canadians
turned towards personal automobiles
for short-distance travel and planes for
longer voyages.
“For about 50 years we became a slack
growth industry,” says Burrows.

SoCIAl
lICenSe AnD
SuPPort from
the
CommunItIeS
You oPerAte
In Are CruCIAl
to the
SuCCeSS of
Your InItIAtIVe

All aboard!
As consumerism boomed and companies grew, the demand for moving products eﬃciently increased.
Two thirds of Canada’s Rail traﬃc
moves trans-border and overseas trade.
By 2005, trade with the East was putting pressure on the Asia-Pacific Gateway and through osmosis, the ports of
British Columbia.
“It hit the ports by surprise,” says
Burrows. And it wasn’t just the import
business.
“There’s been quite a change in distribution patterns,” he notes. “With the
likes of Walmart, Canadian Tire, The
Bay, etc… switching to the bigger distribution centers and the smaller ones
close.”
“It’s hard for us to compete with
the short haul (truck business),” he
says. “With larger distribution centers
there’s been tremendous growth for domestic commodity (hauls).”
“It’s almost back to 1920.”

Shipping sustainably
When it comes to the trains themselves, advancements have made energy
conservation a much smaller part of
the equation.
“Trains are more efficient then
trucks,” says Burrows. “We can move a
freight 170 km on a litre of fuel.”
And in a country where transportation accounts for 27 percent of greenhouse gas output, trains don’t seem to
be as much of the problem.
“We’re moving about 75 percent (of
products per year) and only contribute
three percent,” says Burrows.
According to the RAC,rail moves over
70 million passengers a year and one
train, on average, moves the same tonnage of freight as 275 big trucks.
“Congestion in our cities along popular corridors—that’s driven new interest in rail,” he says. “Ditch the car, take
the GO.”
But Burrows says the resurgence in
rail also has to do with its trans-border
capabilities.
“There’s no other mode of transportation that has the same amount of security that rail has,” he says, pointing
out that since trains are fixed to the
track it makes cross-border trips a lot
more eﬃcient.
New technology such as gamma
scanners and built-in product manifests, make crossing the U.S. border
faster.
“Our market share has grown 45 percent to 60 percent going south,” he says.
“We’ve invested a lot in the system.”

futuristic trains
Freight trains have reached new
lengths from 10,000 to 14,000 feet.These new trains have ditched the caboose
and employ locomotives in
several,if not all cars.
“You get more bang for your buck if
you spread them out,” Burrows adds.
And on the passenger side VIA Rail
is working on a billion dollar upgrade campaign. They’re also setting up
double track systems to help reduce
congestion.
“(Trains) are 60 percent circuitry now—it’s a moving computer
essentially.”
Andrew SeAle
editorial@mediaplanet.com

loVIng our lAKeS
the Partnership for Water
Sustainability is in place to
protect fragile regions such as
the Creston mudflats.
Photo: ducKs unlImItEd canada

Water affects all organisms, but it is not an infinite
resource. Initiatives are in place to use less water, and to protect
the province’s natural gems.

sustaining the ﬂow
of water ethics
HOw we MADe iT
british Columbia is ahead of the
fold when it comes to water conservation efforts, but the changing ethics of water sustainability
suggest a new approach across
industry and society as a whole
is needed.
“Over a period of time the biggest realization has been that water is not infinite—there’s a finite amount and certainly a finite amount of good quality water,”
says John Allan,vice president of sustainable development at Goldcorp and an
environmental scientist with 28 years
of experience. “On the other side of that
equation the number of potential uses
and the number of potential users is rising.”
Allan says for Goldcorp, the basis for
conservation has been in looking for
more sustainable sources via recycling
and reusing as well as looking for deep
sources that have lessened effects on local communities water tables.
“With something like water—which
everybody has a stake in—making sure
people understand the amount of water
you’re withdrawing, where you’re ta-

king that water from, and what you’re
doing with it, just takes away any potential conﬂict,” says Allan.

the buddy system
Like Allan points out,water is a resource
that concerns everyone—and everything—on the planet.
Organizations such as the Partnership for Water Sustainability in BC
(PWSBC) help to drive the conversation
on sustainable water use by major industry.
Kim Stephens, executive director of
PWSBC, points out that for major indu-

stry, decisions are often driven by the
economics of the situation.
“Raising water rates provides an incentive to use less water,” says Stephens.
But Stephens is optimistic that partnerships and collaboration between industry,government and local communities/indigenous groups will help build a
more sustainable approach to water use.
Robert Sandford, EPCOR Chair of the
Canadian Partnership Initiative in support of United Nations “Water for Life”
Decade, an author and a champion of
water ethics, would even go as far as to
say that government’s ability to impact

PrOfiLe
■■ Incorporated in November 2010,
the Partnership is an autonomous
non-proﬁt society. The Partnership
had its genesis in the water sustainability Committee of the BC water and
waste Association. The Partnership
is helping the Province implement the
Living water smart and Green Communities initiatives. we are doing that
through shared responsibility in delivering the water sustainability Action Plan. Because the Partnership
is the hub for a ‘convening for action’

water ethics is diminished when compared to the role of the general public.
“It’s important now that we realize
that water policy and effective improvement of the way we manage water is not
merely a government strategy anymore—it has to be a broader societal commitment which includes the average citizen who has an interest in what’s happening in his or her watershed,” says
Sandford. “It has to include all of those
people who are impacting water by the
virtue of their activities, starting first
with agriculture and then moving into the industrial and resource development sectors as well.”

going with the flow
network in the local government setting, we are positioned to facilitate
alignment of regional and local actions with provincial goals. we primarily work in the local government
context, with a focus on community
and regional planning systems, to inﬂuence uptake of strategies that will
integrate decisions about use and
conservation of land with water sustainability outcomes. The guiding
philosophy is “design with
nature”.

He definitely agrees BC is progressive
when it comes to water sustainability
but like Allan and Stephens point out,
there’s more work to be done.
But it has to start somewhere, and as
Stephens adds, BC seems to be fostering
a new water ethic across the country.
“(In general) new ideas and new approaches tend to originate in BC and Alberta, and then ﬂow east.”
Andrew SeAle
editorial@mediaplanet.com
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Transparency for a cleaner world
■■Three of BC’s largest industries—
natural gas, mining and forestry—are
leading the way in terms of sustainability and showing the rest of Canada
(and the world) how it’s done.

Wood-n’t it be nice?
“Canada has really gone beyond
stepping up to the plate,” says Michael Bradley, director of sustainable enterprise for Canfor Pulp, a global supplier of pulp and paper based
out of Vancouver. “Really only in Canada have you seen this sort of collaborative dialogue between groups
that were formerly adversarial—industry and the NGOs for example.
You’ve really seen huge progress
made in terms of working together
to find the common good.”
Bradley points out that although
the concepts of sustainability have
always been firmly rooted in the forestry industry—if the trees aren’t
cut in a sustainable way, they don’t
replenish in an economically viable
way—its approach has shifted from
what he calls a quantitative model
to a qualitative one.
“Over the past couple of decades
we’ve seen realization in the industry that there could be better ways
of doing this,” says Bradley. “We’ve
come to recognize that the forest
isn’t only there for cubic meters of
timber. It’s also there to purify the

the green rule of thumb
Sustainabile practices are the rule in
the forestry industry. Improper
harvesting practices harm tree
regeneration–and profits.
Photos: www.naturallywood.com

Michael Bradley
Director,
Sustainable
Enterprise, Canfor
Pulp

water supply, for its aesthetic and
cultural values for our first nation
peoples, hunters and society alike.”
Efforts by Canada’s forest sector
to ensure sustainability and responsible resource management has resulted in the creation of organizations like the Forest Stewardship
Council.
Bradley points out that 90 percent
of the world’s forests aren’t certified
under a responsible management
program.
“Of the 10 percent that are certified four percent are in Canada,” says
Bradley.

Clearer processes,
cleaner fuels
The natural gas industry, one of BC’s
fastest growing sectors, has faced
some scrutiny over practices, especially in the United States.
But David Lye, Encana’s vice president of Corporate Environment,
Health & Safety, Security and Corporate Responsibility, says BC’s natural gas sector is looking to nip
that criticism in the bud. Increased
transparency regarding hydraulic
fracturing (a technique used in extracting natural gas) and operating
in proximity to communities, is key.
“I think a lot of the issues our industry faces in the spirit of sustainability and responsible development are industry issues versus
company issues,” says Lye. “There
are folks that have understandable
concerns about any sort of resource development, including natural
gas, so we try our hardest to engage
with those groups and explain what

we want to do, why we want to do it
and clearly get to a point where we
can do that in ways that are acceptable to the communities we’re working in.”
Lye points to Encana’s role in developing the “Canadian Association
of Petroleum Producers’ guiding
principals for hydraulic fracturing”,
released in January.
He chaired the committee that
developed the best practices.
“I’m proud of what we came up
with,” he adds.

Mindful mining
Teck, one of Canada’s largest mining
companies, has helped to drive sustainability in the mining industry through its operations in BC.
“In 2010, more than 13,000 tonnes
of e-waste and cathode ray tube (CRT)
glass—or over 1,300 truckloads of materials- were processed at our Trail Operations in BC, diverting waste from landfills and improving the recovery of valuable materials,” says David Parker,
the company’s vice president of sustainability. “This urban ore is received
from recycling depots across the province as well as from suppliers across
Western Canada.”
Parker notes that the epicenter of
Teck’s sustainability strategy is the
community.
“Our objective is that communities
consider themselves better off as a result of their interactions with us,” says
Parker.

Andrew Seale
editorial@mediaplanet.com

RESPECTING
PRECIOUS
RESOURCES
Water is vital to the earth. That’s why at Goldcorp, we’re always looking for ways to use water as efficiently and responsibly as possible. At our
Marlin site in Guatemala, we’ve decreased our groundwater consumption and increased the amount of recycled water used in our processing
systems from 83% to 96% in the past 5 years. It’s just one way we’re demonstrating our commitment to being responsible, respected and
welcomed, everywhere we operate.

TSX:G NYSE:GG
www.goldcorp.com
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how to green your
business
As business culture adapts to
a more sustainable society,
workplaces and companies
might be able to gain more
than they think from green
initiatives.

JoInIng forCeS
Windmills alone can’t fill
the energy gap—but much
is possible when wind and
hydro combine power.

Harvesting a
powerful resource
■■Question: how is renewable
energy beneﬁting bc?
■■Answer: by providing
environmentally-friendly energy,
creating green jobs and boosting
the economy.

“if you imagine
trying to rely entirely on
a wind turbine, that’s
only going to produce
energy when the wind
is blowing.”

sUsTAiNABLe sTrATeGY
british Columbia has an esteemed reputation for responsibly
developing its rich natural resources in ways that create sustainable practices and financial
opportunity.
But as the province faces a rise in the demand for energy, industry experts are
stressing the need for a continued commitment to meeting this challenge while keeping greenhouse gas emissions
down and costs low. In order to do so,
both environmental experts and alternative energy producers stress the importance of having a mix of clean energy sources, such as run-of-river facilities and wind power, which will not
only provide the province with clean
power but also benefit consumers and
businesses.

the strength of wind
According to the Canadian Wind Ener-

matt horne
director, climate change program,
the pembina institute

gy Association (CanWEA), there is tremendous potential when it comes to
renewable resources, particularly wind
power.
In the association’s recently published report “WindVision 2025: A Strategy for British Columbia”, it predicts that
the province can satisfy 17 percent of its
projected electricity demand with clean,
affordable wind energy by the year 2025.
CanWEA believes that with the development of its strategy, the share of
wind energy as a percentage of total generation in the province can increase
from the current 250 MW (megawatts)—
or one percent of electricity demand—to
5,250 MW, or 17 percent, by the year 2025.

Wind tunnel vision
It would also result in $16 billion dollars of investment across the pro-

vince between 2012 and 2025, with
over $3.7-billion of direct benefits
to BC communities during the construction phase alone. Implementing WindVision would also generate tens of thousands of job opportunities over a 20 to 25 year lifespan of
wind energy projects.
And that’s wind energy alone. Matt
Horne, director of climate change
program at The Pembina Institute,
echoes the sentiment that renewable resources have the power to create more jobs but also stresses that its
key to combine power sources to obtain optimal opportunity.
By doing so, enough energy is produced to continually supply consumers and industry.
“If you imagine trying to rely entirely on a wind turbine, that’s only

going to produce energy when the
wind is blowing but if you can combine that with some of BC’s existing
hydro dams and maybe a run-of-river project that produces energy at
different times, you can balance those out to produce energy at different
times of year,” he says.
He adds that although renewable
energy costs more to produce, those
costs don’t fluctuate in the same way
that fossil fuel prices do.
Jean Trudel, chief investment officer at Innergex, an independent renewable power producer that operates in British Columbia, says we’ve
barely tapped the bounty of natural and clean resources available
throughout the province, and the
country.
“The level of renewable energy in
Canada is very low, there’s a lot to do
still to bring more renewable energy to the mix,” he says. “Right now
in Canada we rely too much on coal,
nuclear or gas to procure energy for
everyone. I think a lot of improvement can be made in that regard.”

elIAnnA leV
editorial@mediaplanet.com

the 2012 B.C.

green index

Grow green.
Your stakeholders are asking tough
questions. We can help you protect and
grow your bottom line by creating the
connection between sustainability and
economic performance.
For more information contact Henry Stoch,
Vancouver Leader, Corporate Responsibility
and Sustainability, at 604-669-4466 or visit
www.deloitte.ca.

Jed Goldberg, president of Earth Day
Canada, says it doesn’t have to be just
about the environment—it can save the
company money in the long run.
“It’s also a tremendous cost saving
opportunity because most environmental initiatives involve reducing resource use and energy use and all those elements are cost saving,he says.
The effort certainly doesn’t hurt with
the image,either.
“No company likes to be painted as a
bad guy so it’s a matter of building your
image with your customers,the general
public and vendors,” says Goldberg. “It
also differentiates you from your competition.”

going naked
Environmentally-friendly cosmetics company LUSH knows all too well
about the role of green initiatives in fostering an image of respect and stewardship towards the environment.
“Reducing our environmental impact is important to everyone at LUSH,”
says Shama Alexander, the company’s
environmental oﬃcer. “We’re working
to integrate our commitment to the environment throughout our business,
from the many naked products we carry that don’t use any packaging to our
support of clean,renewable energy.”
Goldberg points out that introducing
sustainable initiatives can keep current
employees engaged and also attract potential employees.
“One of the most effective mechanisms for executing a sustainability
project is to have an employee engagement program,” says Goldberg. “It has
the same benefits of any other environmentally initiatives but with extra benefit of the goodwill that it creates between management and staff—and prospective employees are always happy to
see a company that involves their employees rather than dictates.”

Working together
John Wiebe, president and CEO of
GLOBE, a not for profit that focus
on business-based solutions to environmental issues—says “environmental problems are business
opportunities.”
He says a symbiotic relationship between business and environmental interests is vital to finding solutions.
“Environment and economy have to
work hand in hand,” says Wiebe. “We
have to be working together towards
win-win solutions rather than confrontations.”
Proper waste management solutions,
reduction of energy use and socially
and environmentally conscious practices can help save companies money in
the long run and generate support for
their industries.
He points to the mining industry.
“By looking after the environment,
treating it properly,and treating the people interested in it properly – you get
your license to operate,” says Wiebe.
“Court cases and confrontations cost.”
Increasing dialogue between likeminded businesses can generate sustainable innovation—one of the goals of
GLOBE’s Vancouver-based conference
for business and the environment.
“All the corporations from different
sector come, they talk to each other,
they learn from each other and then
they go back out and in the world and
compete for customers.” To join the discussion on sustainable business, GLOBE 2012 will be held March 14-16 at the
Vancouver Convention Centre.
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Together
We stand for innovation and productivity

Delivering responsibly through business practices
that protect the environment.

www.cn.ca

